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Attempt all questions.
Tug ‘A’
(Section A)

1. fa9uE st gepfd, &1 T4 HEd I THATET | 13/16

Explain the nature, scope and importance of marketing.
2. U SHeRR hl &5 a1 Hew HHEET | 13/17

Explain the scope and importance of consumer behaviour.
3. Trefafed w dfe feuforl faftes . 14/17
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Write short notes on the following :

(a) Consumer and industrial goods

(b) Product planning and development.

Tug'a’
(Section ‘B’)
4, N faquH g TR faqum # sase Sifvw| 13/16
Differentiate between Domestic Marketing and International Marketing.
5. 73 SR I o T H MY e SeM S © 2 13/17
What steps are involved in development of a new product ?
6. frafa faqom § e frufo & ®F-3 fafv= R S gwa ¥ 2 14/17

What can be different pricing objectives in export marketing ?
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